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ATOMIC PRO AUDIO
Filling The Gap In The Northeast...

by MICHAEL WADDELL

hile covering Linkin Park’s All Over the

Map tour, mobile Production monthly learned

that Production Manager Jim Digby and
FOH Engincer Kenneth "Pooch™ Van Druten wanted to
use Adamson sound boxes. As it turned out, the challenge
became finding a vendor with enough of the desired gear.

With the assistance of Jesse
Adamson, the wur was able to com-
bine Rutland, VT based Atomic Pro
Auclio to supply the speaker system
and Colorado Springs, GO based
Auclio Analysts, who sapplied the
crew, consoles, recording package
andl touring cxpertise,

P had the delightful privilege o
speak with Kevin Margolin, founder
of Aremic Pro Audio, Those who
hawe spent any time talking with
Margolin will avest w his warm,
[Fiendly demeanor. Margolin's pro-
[essiomalism and intense desire to
do whant's right” in business came
through in the phone interview we
hael, aniel the hour conversation was
full of insights and experiences of a
seasoned prolessional,

Adoanic Pro Auchio came together
more organically rather than with
any real preconceived ideas, In 1987
Margolin founed himsell’ doing sound
for har bands in aned around the
New Yok and Vermont avea, 1 was
Just mostly doing this for fun,” said
Margolin, After three or four years, a
friend of his gave him some national
promoter rep work as a production
manager. Aller years as a suceessful
production manager, running theater,
ficld, and arena shows, he began
looking at sound reinforcement as

an additional business, “The M

g really built the sound company,™
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producton meethly

admits Margolin, Business came
along to the point where m 1994
Margolin decided that he along with
s wille aned business partner, Knsan
Tk 1o el it Tubltiome,

Sinee then Atomic has grown into
a lull-Nedged production company
supplving lighting, backline, staging,
vidleo and much more o a diverse
client base in the Northeast Region,
As the sound reinforcement [oeos
was met with other cmerging pro-
duction neceds, Atomic Pro Andio
acapred.

Operating out of a noal area, a
growing Atomie faced logistical chal-
lenges when couipment was scarce,
Bur as the company’s growing cli-
et hase began demanding that
acditienal elements of production
be integratedd with sound, Margolin
began o weave lighting, backline,
staging and video into operation,
Able 1o send a high quality produc-
tion anywhere within the regional
lootprint of the Northeast, AMomic
became a new choice for the region’s
entertainment, collegiate, public and
corporate communitics.

Agomic has several employees who
have een with them since nearly

the beginning. “T'm really fortunate
tor have an expenenced and versatile
stall, 1 feel a tremendous loyalty
towards the people here,” Margolin
shared, “We're proud that we hegan
offering health care to employees last
year, We want this to be a great place
o work.” Atomic has a heavy oflice
gtafl, much to the clicnts benefit,
There are six fulltime people capahble
of discussing technical issues by tele-
phone. With operational and tech-
cal tweaks olten being time-critical
realities of day-to-day operations,
Margolin is always lookimg to Gl gaps
in ellicicnily managing more than

20 full-time employees. To aid this
halance they vecemtly added 2 second
position to deal with the logistics of
grar. 1 believe the costomer has 1o
come [rst. I7 the phone nings, they
need o know that they will get a live
person on the other end at least %9%
of the time and ther concerns or
needs will be handled.™

“One ol the challenges we Faced was
ontgrowing smaller customers as the
barsiness was building™ In Awomic’s
cllort to keep old contacts strong
while building new ones, Margolin
mikes it hiz business o reach out
and touch potential new customers
who ofien have challenging require-
ments, “We siill do abou 50 dilferent
colleges (many of which are all-in

_]'ulmj-,, Ttz of festival and arena work

amel corporate gigs.” In addition

o that, Atomic has installed audio
anel video systems lor theaters, high
schools and churches throughout
MNew England and New York, A sat-
ellite office in Syracuse, New York
was opencd in 2000 1o better serve
western New York customers,

When the call came Tom Jesse
Aclamson 1o supply sound reinforce-
ment to Linkin Park’s national tour
Margolin admits, “I thought this
might be more than we could do. He
told me that Dighy had a desire 1o
waork with Audio Analysts, who didn’
have the Adamson gear, and Jesse
began putting the two of us together.
Adamson helped with the packag-
g Audio Analysts was great to deal
with, | mean they were Bintastic on
every level, They were on time with
everything and the COMIMuUNIcation
was greal It was truly a wonder-

ful experience, [ would be open

Loy another arrangemdent hetween
anyhody with a similar need, We
have a nice package for touring” In
fact, they sull have some gear out on
the Linkin Park tour’s European leg
heginning in May.

Looking 10 years down the voad
Margolin saicd, “We'll continue to
adapt and grow as our customer’s
requirements change, and we're uilt
for that.™
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